FASHION IS NOT SOMETHING YOU
TRY AND LEARN WITH TEXT BOOKS
SPREAD OPEN
ON THE DESK IN FRONT OF YOU.
IT°S SOMETHING YOU FEEL BY
PLAYING ARCUND AND AROCUND
AND ARCUND AND AROUAND...
MOVEMENTS AND CULTURE.
FASHION TO TRENDS. EVERYTHING.
IT°S THAT PLACE WHERE YOU
BELONG. THAT SOMETHING IS
CREATED.

AND THAT PLACE IS FILED WITH
VIBES WHICH PEOPLE CREATES.
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This is a creation born of the question, “what is common sense?”
COMMONS&SENSE began from the questions, “what is common sense?’and “what is a fashion magazine?”
COMMONS&SENSE, a fashion magazine unlike any other in Japan up to this point,

began in 1997 and is currently distributed as an international fashion magazine

forsale in 2 8 cities across 1 5 countries.
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Born in Osaka. After having gone through career in Osaka as a designer and a copywriter, he flew to London and worked as a freelance
copywriter and a photographer for campaigns. Returned to Japan in 1997, and launched “commons&sense,” followed by “com-
mons&sense man,” in 2006 as a publisher, art director, creative director and editor in chief. Both magazines are renowned interna-
tionally and in Japan for its beautiful editorial layout and visuals. Apart from the magazines, he is given their trust from many clients by
covering wide range of field from 2 dimensional to 3 dimensional, such as making various advertising as an art director, creating short
films, producing visuals and directing fashion brands’ events and consulting.
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commons&sense is an exclusive magazine, in which we
COmEnS I use our unique perspective to communicate the appeal
e ! — I
" EX.ISSUEOI YOUARE of your brand from every angle. We create the contents to
- CHANEL match your brand, and in tandem with dynamic editing,
- we not only maximize the exposure of the appeal of your
commonsasense EX.ISSUEOT CHANEL i .
brand, but we also generate the buzz around it with casting

that uses commons&sense’s own network.

TOKYO
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ER{HER & Bl BASIC SPEC & PRICE

FATEREL: 5,000%8 (BRI D ETE. WEB I TiR5E)

) CIRCULATION: 5,000 copies (On sale at book stores in Tokyo and on the Web)
amomas Lo ‘ " moamonsnmo IR C&S 297x225mm / man 364x257mm

FORMAT: C&S 297x225mm / man 364x257mm

FHE: C&S ¥15,000,000(net)~ / Man ¥18,000,000 (net) ~

BUDGET: C&S 15,000,000yen (net)~ / Mman 18,000,000yen (net)~
NR—I#: 100P ~ 120P (tbc)

NO OF COPIES: 100P ~ 120P (tbc)

TEf: ¥1,000 ~ ¥1,500 (Btk=)

PRICE: 1,000 yen ~1,500 yen (Without Tax)

O—>F JX—7 1 ¥3,000,000 (net) ~ (B L IC &> TIHEHK)

LAUNCH PARTY FEE: 3,000,000yen (net)~ (Sales at some locations to be negotiable)
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by Af PEEPING

“Af”is a curation site operated by commonsasense ,
with video clippings for large audiences who keep
up with the current fashion, beauty, trends, street
culture and so on. “Af” carefully selects only the
highest quality videos using the “commonsasense”
filter, as well as our global network and the latest
information.
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Starting with clippings of the latest seasonal videos,
we feature trending topics in Japan and abroad. The
“MOMENT " focuses on current issues, and the original
content “by Af” features popular topics such as

exclusive interviews, serials, and behind the scenes
videos!

commonssasense man

YA b2~ —# (AM): #9200,000 UU R—IE2—¥ (BM): 91,000,000 PV
Number of Users (Monthly): Approx. 200,000 UU Number of Page Views (Monthly): Approx. 1,000,000 PV
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commons&sense has casting ability through our own unique network, and dynamic editing on distinctive editing pages unlike any other magazine. We are highly
acclaimed in Japan and abroad, as our high-quality visuals are used in multiple creative references.
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commons&sense uses our unique perspective and approach to draw out the appeal and characteristics of brands not seen up to now in the editing tie-in pages.

We have received so much praise for our pages, which have been carefully-planned and produced to meet client expectations, that we have been chosen for the
best editorial in Japan.
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We also produce and manage events, parties and shows with our aptitude for creating venues that facilitate ideas and high-quality creativity, something uncommon

among Japanese event production companies. We not only create the venue, but since we have experiences as invitees as editors, we work to bring out the feeling
specific to that brand and theme through PR and casting.
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We create buzz around events using our own network, which we have built by producing media with the support of influential personalities in every genre, such as
celebrities, models, creators and bloggers. We create event scenes with our casting to match our event productions, and create the buzz to go with it.
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Because we have the medium, we can
offer visual production that makes the
most of your brand’s originality and is
attenuated to the trends of the season
and the spirit of the times. We receive
many orders from clients representing
a wide variety of genres, from not only
cutting-edge clients that one would
associate with this magazine, but
also from clients representing street,
casual, authentic etc.
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The commons&sense official Web site contains more information
and videos on the stories that couldn’t be covered completely in the
magazine. There are also stories on the blog site that share many
different kinds of information from opinion leaders active across
industries.

COMING HOME
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Movie production for fashion, beauty and music that we have been received
numerous offers from various fields. Once Ministry of Economy commissioned
us a film owning to the fact CUBE INC. is the one of the few companies in Japan
produce “a fashion film”.

MDNA SKIN CONCEPT MOVIE





